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ABOUT THE CAMPAIGN

To help combat rising number of pedestrians

THE GOALS OF THE CAMPAIGN WERE

injured in car crashes near schools in the City
of Roanoke, the City applied for and received f Increase awareness of traffic speed limits

a grant from the Virginia Department of Motor

Vehicles for a new pedestrian safety campaign,

which ran from April 18 to May 27, 2022.

Information about the campaign can be found at

PlanRoanoke.org/PedestrianSafety.

SCHOOL PARTNERSHIPS

With 24 public schools in the City

of Roanoke, school routes are
everywhere. In 2019, the Roanoke
City Council adopted an ordinance

to decrease the speed limit on
neighborhood streets in school zones
to 15 mph. The City collaborated with
Roanoke schools to directly reach
parents and students information

AS FOLLOWS:

and the importance of crosswalk compliance
near schools

' Decrease the incidence of speeding

in the City of Roanoke

CAMPAIGN FOCUS

Speeding is a major public health
problem, because crashes are more
deadly when cars are moving faster
(see graphic at right). The campaign
called on all people of Roanoke to
obey the speed limit in school zones
and beyond, and outreach efforts
focused on reaching teenage and
parent drivers.
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someone driving 20 mph, nine out
of ten survive.
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someone driving 40 mph, only two

out of ten survive.

about the decreased speed limit.

CAMPAIGN OUTPUTS

Media
Through a mix of paid and donated media including radio, bus ads, social Social media ads No Neeg tos
media ads, and more, the campaign reached a broad cross section of and posts 15 min peed

Roanoke residents with deep and varied strategies.
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The slogan, “No Need to Speed,” is a trademark of Keep Kids Alive Drive 25.
See KKAD25.0rg for more information.
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“I would like to see the campaign even more popularized, as | see so

Community Engagement
Commgnity Qngagement helped residents, parents, stu;jents, many cars speeding in my Roanoke City neighborhood streets, and
and drivers in Roanoke support the goals of the campaign. know my neighborhood is full of children and others who
walk daily.” - Campaign Participant
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Keep Students Safe
Media Strategy o4 |
A mix of paid and donated media, including radio, bus ads, ) > | -

broadcast and social media ads, reached a broad audience
of Roanoke residents and people driving in Roanoke. " l ‘
School routes are ever where

ing in school zones

6,858
nfluencer Marketing Learnmoreab:utfs
ide 0
on the backsi Te t
403,886 o ”
then take the quiZ and ge yo h
Digital, < 643'058 planroanoke.org/quiz safet ur sc oo zone
NTER INTO A DRA y k '
Instagra m/Facebook ::gsz%”c%w:lchAnns.Pao no‘ edge
What i .
2375690 —fff oo = gomy,  Whatisaspediimiry
Broadcast ROANOKI peed 'im'Tf';:se:he maximum spesd you can egaty ar
on neighborhoo der:'::lary and middle schoof Ione: i"n‘\:‘e aton a given road, The
marked by a speed fimit o ";5 ™Ph on arterial (busier) roa ;’21;):: :, Roanoke o roon
When the reduced speeq ig inv:f!g :"'ashing light or the hours o :':l ;;,:;s‘ ::!' P
) licate

IMPRESSIONS -~ 5843 495

BY MEDIA i
5,8: Slower Speeds reduce injury
20) fittt g
N fiAg {40 o
When a person walking s pjt

b:v adriver traveling 20 mph,
nine out of ten survive, ’

Campaign flyer

When a person walking is pit
by a driver traveling 40 mph,
only two out of ten survive, )

5561920 —~
Bus Ads

Figure 1: Impressions by media outlet (total impressions: 14,558,535)
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In Virginia, every intersection
is acerosswalk whether it's
Painted or not,

Itis illegal to

Pass astoppeq
thool bus that has jts stop.
Sign extended,
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VALUE OF
DONATIONS

“I hope this campaign continues...so many students walk, bike, or
skateboard to school. It is important to protect them and allow them
to arrive safely both to and from school.” - Campaign Participant

Figure 2: Value of donated media and time (total value: $55,877)

CAMPAIGN OUTCOMES ﬁ 646 ﬁ 306
PRE-CAMPAIGN SURVEY POST-CAMPAIGN SURVEY
RESPONDENTS

The campaign achieved the goal of increasing iR
awareness of traffic speed limits and the

importance of crosswalk compliance near schools.

The public survey indicated a slight increase in R R

the belief that driving the speed limit is the

community norm, both in school zones and citywide. The campaign exceeded Campaign tactics are estimated
. ey - th | of reachi toh hed

After the campaign, there was a small shift in € godi ofreaching o havereached over

65°/o OF THE 900/0 OF THE
POPULATION POPULATION

self-reported behavior toward speeding less often.

PlanRoanoke.orq/PedestrianSafety.

More information about the campaign can be found at




